FIETY SHADES

OF CREY 90 Shades of Grey

Blis worked with Universal to promote the release of Fifty Shades of Grey
film on Blue Ray and DVD.

Sirategy.

Products: Proximity/ Path

Use Proximity To farget audiences seen around Universal’s
OOH sites, retarget audiences seen at cinemas and
female locations using Path to encourage users to watch

the trailer and see the film.
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Targeting.

OOH Locations: 100 metre proximity around Universa
OOH sites

Female Locations: School car parks, hairdressers and
department stores

Film Locations: Cinemas

Most Engaged |IAB Categories Resuﬂ's_

0.82 % Best performing Locdations: Supermarkets and OOH sites
; Peak Path CTR: 0.56%

Peak Proximity CTR: 0.60%

0.32%

0.3« 10.. |1.8.

Overall CTR Most engaged Number of

Hobbies & Style & fime of day impressions
Interests Fashion




