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| Preparing for the weekend | Did you know?
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Why?
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| Footfall may not mean profitability

Not every visit equals a sale.

Based on a pair of black jeans
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then purchase online
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(Showraeming]. H&M had the highest foot traffic but also
the lowest price poinfts.

| What can global brands learn from footfall?

London New York Sydney Singapore Dubai
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females under 25 females 26-35

| Takeaway

To learn more about what Smart Trends can offer marketers, download our Global Trends Report today or
contact us at uksales@blis.com
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*Study based on 7 markets.




